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SOCIAL MEDIA POLICY 

This policy provides guidance for employees of, and anyone representing Lineside Structure Maintenance Ltd, in the 
use of social media, which should be broadly understood for purposes of this policy to include blogs, microblogs, 
message boards, chat rooms, electronic newsletters, online forums, social networking sites, such as but not limited 
to; face book, instagram, snap chat, twitter and other sites and services that permit users to share information with 
others in a contemporaneous manner. 

 

PROCEDURES 
The following principles apply to professional use of social media on behalf of the Company as well as personal use 
of social media when referring to the Company, as your employer or otherwise.  

 

Employees and subcontractors should be familiar with the policies, rules and procedures when using social media, 
and ensure that they do not intentionally or otherwise breach these rules. Of particular relevance is the company’s 
policy on Equality, Harassment, General rules and Gross misconduct.  

 

Employees and subcontractors should be aware of the effect their actions may have on their own personal images 
and reputation, as well as the Company’s image. Images and comments must not discredit the individual, 
colleagues, customers, potential customers, the company’s products or services or anyone connected with the 
company or its suppliers.  
 

Any information posted or published may be public information for a long time. 
 

Employees and subcontractors should be aware that the Company may observe content and information made 
available by them through social media. They should use their best judgment in posting material that is neither 
inappropriate nor harmful to the Company, its employees, associates or customers: 
 

• Although not an exclusive list, some specific examples of prohibited social media conduct 
include posting commentary, content, or images that are defamatory, pornographic, proprietary, 
harassing, libellous, or that can create a hostile work environment. 

• Employees and subcontractors are not to publish, post or release any information that is considered 
confidential or not public. If there are uncertainties about what is considered confidential, individuals 
should check with a Company Director. 

• If individuals encounter a situation while using social media that threatens to become 
antagonistic, they should disengage from the dialogue in a polite manner and bring the matter to the 
attention of a Company Director. 

• Employees and subcontractors should get appropriate permission before referring to or posting 
images of current or former employees, associates, customers or suppliers. Additionally, they should 
get appropriate permission to use a third party's copyrights, copyrighted material, trademarks, service 
marks or other intellectual property. 

• Social media use shouldn't interfere with employees’ or subcontractors’ work responsibilities. The 
Company’s computer systems and devices are to be used for business purposes only. When using the 
Company’s computer systems and devices, use of social media for business purposes is allowed but 
personal use of social media networks or personal blogging of online content is not permitted and 
could result in disciplinary action.   

• Use of social media on personal mobile phones and other mobile devices may be permitted, but 
never where it may import a health and safety risk to the individual or others around them, 
particularly on work sites. 

 

Failure to adhere to this policy renders employees liable to disciplinary action, which in serious cases may include 
summary dismissal.  Subcontractors and Suppliers may be removed from the Company’s Approved Supplier List.   
 
This Policy Statement and associated procedures will be formally reviewed at least annually or earlier if change demands and any 
alterations brought to the attention of all employees. 
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